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Why All Content Marketers Should Read

The Paris Review
Wednesday, June 1st, 2016 by Haas Regen ()

ARGUABLY THE MOST RESPECTED LITERARY JOURNAL OF

ALL TIME, THE PARIS REVIEW IS SO MUCH MORE THAN A

QUARTERLY FEAST FOR BELLETRISTS. IT’S A CULTURAL

INSTITUTION. AND THERE ARE LESSONS TO BE LEARNED

FROM ITS UNFLAGGING DEVOTION TO PRINTING NOTHING

BUT FIRST-RATE CONTENT.

https://www.818agency.com/blog/content-marketing/content-marketers-read-paris-review/
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The Paris Review, an international literary quarterly, was founded in Paris in

1953 by Peter Matthiessen and Harold L. Humes with one simple objective: to

showcase the very best fiction and poetry of their time.

The publication has been headquartered in New York City since 1973, and

continues to evolve and forge ahead, unfettered by what editor Lorin Stein calls

“the pressure to please a crowd” — politics, popular culture, or the news of the

day.

In this age of social media cacophony, the journal seeks to access something

much more imperative: the power words have on our minds and spirits. No

magazine — not even The New Yorker — has dedicated itself to the valorization

of fiction, poetry, and the culture of writing more fully than The Paris Review.

In an interview with Edward Hirsch (Issue No. 137, Winter 1995), Susan Sontag

(http://www.theparisreview.org/interviews/1505/the-art-of-fiction-no-143-

susan-sontag) said, “A writer is someone who pays attention to the world.”

The Paris Review pays attention. And here’s what all content marketers can learn

from it.

THE ART OF SHARING

Remaining true to the Review’s original mission, editor Lorin Stein

magnanimously opened the magazine’s archive

(http://www.nytimes.com/2010/10/23/books/23interview.html?_r=1)in

2010. His team has also put together a fabulous website

(http://www.theparisreview.org/)and an irresistibly followable Facebook

page (https://www.facebook.com/parisreview). The Review even has an

Instagram feed, a largely literary oasis within the visual platform filled with

snippets of manuscripts and famous drafts like this one of Barry Hannah’s

“Ray”:

http://www.theparisreview.org/interviews/1505/the-art-of-fiction-no-143-susan-sontag
http://www.nytimes.com/2010/10/23/books/23interview.html?_r=1
http://www.theparisreview.org/
https://www.facebook.com/parisreview
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parisreview
224.2k followers

View Profile

View More on Instagram

742 likes

parisreview

Edited manuscript page of Barry Hannahʼs “Ray” (1980), from The Art
of Editing No 2. with Gordon Lish. Interview by Christian Lorentzen,
published in The Paris Review no. 215 (Winter 2015). Manuscript page
courtesy the Lilly Library, Indiana University. #barryhannah
#gordonlish #ray #parisreview #artofediting #writingadvice #editing
#writing

view all 11 comments

Add a comment...
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(Speaking of the illustrious Mr. Stein: do yourself a favor and read this.

(http://www.nytimes.com/2016/01/10/books/review/words-unwired.html?

_r=0) I won’t even bother quoting his insights here — they’re so essential, so

life-affirming, that I’d have to cut and paste the entire thing.)

 

THE ART OF THE INTERVIEW

Beginning with E.M. Forster

(http://www.theparisreview.org/interviews/5219/the-art-of-fiction-no-1-e-

m-forster%20i) in Issue No. 1 (Spring 1953), the journal’s legendary Writers at

Work series is perhaps its most important legacy. Notable interviewees include

Vladimir Nabokov (http://www.theparisreview.org/interviews/4310/the-art-

of-fiction-no-40-vladimir-nabokov), William Faulkner

(http://www.theparisreview.org/interviews/4954/the-art-of-fiction-no-12-

william-faulkner), Ralph Ellison

(http://www.theparisreview.org/interviews/5053/the-art-of-fiction-no-8-

ralph-ellison), and Toni Morrison

(http://www.theparisreview.org/interviews/1888/the-art-of-fiction-no-134-

toni-morrison). (And all aspiring screenwriters should read Billy Wilder

(http://www.theparisreview.org/interviews/1432/the-art-of-screenwriting-

no-1-billy-wilder) posthaste.)

Actually, just buy this

(http://www.amazon.com/exec/obidos/ASIN/0312429169/braipick-20) and

call it a day. It ’s basically graduate school in a box. As if I didn’t already have a

problem with tsundoku (http://www.latimes.com/books/jacketcopy/la-et-jc-

book-hoarding-tsundoku-20140724-story.html).

http://www.nytimes.com/2016/01/10/books/review/words-unwired.html?_r=0
http://www.theparisreview.org/interviews/5219/the-art-of-fiction-no-1-e-m-forster%20i
http://www.theparisreview.org/interviews/4310/the-art-of-fiction-no-40-vladimir-nabokov
http://www.theparisreview.org/interviews/4954/the-art-of-fiction-no-12-william-faulkner
http://www.theparisreview.org/interviews/5053/the-art-of-fiction-no-8-ralph-ellison
http://www.theparisreview.org/interviews/1888/the-art-of-fiction-no-134-toni-morrison
http://www.theparisreview.org/interviews/1432/the-art-of-screenwriting-no-1-billy-wilder
http://www.amazon.com/exec/obidos/ASIN/0312429169/braipick-20
http://www.latimes.com/books/jacketcopy/la-et-jc-book-hoarding-tsundoku-20140724-story.html
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THE ART OF ILLUSTRATING

In a recent article (https://eyeondesign.aiga.org/how-50s-lit-mag-the-paris-

review-stays-relevant-60-years-in-redesign-redesign-redesign/) from AIGA’s

Eye on Design blog, Madeleine Morley writes persuasively about the Review’s

sixty-three years of revolutionary cover art. She sums it up brilliantly with this

statement: “Great content matched by great style makes a great magazine.”

(Also, check out Flavorwire’s 30 Greatest Paris Review covers here

(http://flavorwire.com/210455/the-30-greatest-paris-review-covers-ever).)

THE ART OF MAKING AN ARGUMENT

Earlier this year, 818 team members had the pleasure of hearing Lorin Stein

speak at Neuehouse (http://neuehouse.com/event/breakfast-paris-

review/). In addition to being ridiculously inspiring and effortlessly cool, he

also made a compelling statement that we’ve been turning over in our minds:

“Editing is making an argument.”

https://eyeondesign.aiga.org/how-50s-lit-mag-the-paris-review-stays-relevant-60-years-in-redesign-redesign-redesign/
http://flavorwire.com/210455/the-30-greatest-paris-review-covers-ever
http://neuehouse.com/event/breakfast-paris-review/
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818agency
New York, New York
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818agency

Quite a nice office perk. @parisreview #818NYC #writing #journalism
#content
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A good editor sees what is distinctive about a writer, but also sees the big

picture. The “argument” between a writer and an editor is an essential,

ongoing, synchronous dialogue, a sharing of ideas, a true partnership — and it

makes for honest expression and emotionally resonant content.

This is why the Review has always been relevant, even if it has never covered

topical events: it was founded by editors who were professional aesthetes,

publishing curated literary exhibitions for anyone interested in taking a deeper

look at our cultural world at large.

Gents like Mr. Stein continue to promulgate brave, spirited content that isn’t

merely worth reading — it’s worth re-reading.

Haas Regen (https://www.linkedin.com/in/haas-regen-10b002112) is the

Managing Content Editor for 818 Agency in New York City. He’s also a theatre

artist. He studied acting, directing, and playwriting at Brown’s MFA program.

WHY DOES B2B CONTENT ALWAYS HAVE TO BE SO DRY? IT

DOESN’T. GET IN TOUCH HERE TO START YOUR OWN

CONTENT MARKETING CAMPAIGN…OR JOIN OUR TEAM

(HTTPS://MAIL.GOOGLE.COM/MAIL/?

VIEW=CM&FS=1&TF=1&TO=CONTACT@818AGENCY.COM).

WRITING (HTTPS://WWW.818AGENCY.COM/BLOG/TAG/WRITING/)

   PREVIOUS

(HTTPS://WWW.818AGENCY.COM/BLOG/CONTENT-

MARKETING/CAN-BRANDS-BE-SOCIAL-MEDIA-

ONLY/)

NEXT

(HTTPS://WWW.818AGENCY.COM/BLOG/MARKETING-

TRENDS/CONTENT-FOR-SALE/)   

Speak to us IRL

https://www.linkedin.com/in/haas-regen-10b002112
https://mail.google.com/mail/?view=cm&fs=1&tf=1&to=contact@818agency.com
https://www.818agency.com/blog/tag/writing/
https://www.818agency.com/blog/content-marketing/can-brands-be-social-media-only/
https://www.818agency.com/blog/marketing-trends/content-for-sale/
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START HERE (HTTPS://WWW.818AGENCY.COM/CONTACT/)
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